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e Higher distributive trade, driven by improved retail spending growth. Malaysia’s overall distributive trade grew faster by
+5.7%yoy (Feb-25: +5.2%yoy) on the back of stronger retail trade, which increased by +6.6%yoy in Mar-25 (Feb-25:
+5.8%yoy). The increase was partly driven by heightened demand as consumers prepared for the Hari Raya Aidilfitri festive
season. In addition, the growth was supported by the continued rise in motor vehicles sales (+2.3%yoy; Feb-25: +1.5%yoy).

e Higher growth in the retail sales segment. Retail sales increased to +6.6%yoy in Mar-25 (Feb-25: +5.7%yoy), mainly driven by
double-digit growth in sales at stalls & markets by +10.0%yoy (Feb-25: 7.6%yoy). This was supported by increased demand
during the fasting month, driven by preparations for the Hari Raya Aidilfitri festive season. The growth in retail sales was also
contributed by retail trade not in stores, stalls or markets (+9.0%yoy) and retail sale of food, beverages & tobacco in
specialised stores (+8.1%yoy).

e Retail sales expected to maintain growth momentum in 2025. We maintain our forecast that retail sales will grow by +4.6%
in 2025, moderating from the +5.5% expansion in 2024. This continued growth will be supported by a resilient labour market,
manageable inflation, accommodative monetary policy, and ongoing fiscal measures. Strong domestic demand is expected
to anchor overall growth and partially offset the external trade headwinds.

Higher distributive trade, driven by improved retail spending growth. Malaysia’s overall distributive trade grew faster by
+5.7%yoy (Feb-25: +5.2%yoy) on the back of stronger retail trade, which increased by +6.6%yoy in Mar-25 (Feb-25: +5.8%yoy).
The increase was partly driven by heightened demand as consumers prepared for the Hari Raya Aidilfitri festive season. In
addition, the growth was supported by the continued rise in motor vehicles sales (+2.3%yoy; Feb-25: +1.5%yoy). Meanwhile, the
wholesale trade also continued to expand albeit moderating slightly to +5.7%yoy (Feb-25: +5.8%yoy). On the volume front,
distributive trade continued to expand by +5.0%yoy in Mar-25 (Feb-25: +4.0%yoy), supported by higher volume growth in the
wholesale trade (+6.3%yoy; Feb-25: 4.5%yoy) and retail trade (+4.9%yoy; Feb-25: +4.0%yoy). On the other hand, the volume of
motor vehicle sales rebounded to +0.9%yoy (Feb-25: -0.8%yoy), reversing contraction seen in the previous two months. While
this reflects the ongoing challenges in terms of motor vehicle sales which is experiencing a normalization from strong growth
(and therefore high base) in the previous years, the sustained rise in wholesale and retail trade signals the continued rise
domestic consumption will remain the key driver to support economic growth this year.

Positive fundamentals supporting domestic spending. Moving forward, we project sustained expansion in domestic spending,
underpinned by several key factors. A resilient labour market characterised by steady employment and wage growth, particularly
in domestic-oriented sectors, will continue to support household spending. Manageable inflation, alongside an accommodative
monetary policy stance and targeted fiscal measures, is expected to further reinforce consumer purchasing power and overall
spending confidence. Robust domestic demand will likely remain the key pillar of Malaysia’s economic growth, helping to cushion
the impact of ongoing external headwinds, including softening global trade and elevated geopolitical risks. Additionally, the
tourism sector is poised to play a more prominent role in supporting growth, with stronger tourist arrivals and higher spending
contributing positively to the services and retail sectors. However, we remain cautious about potential downside risks.
Heightened global trade tensions could weigh on both consumer and business sentiment, potentially leading to more restrained
spending behaviour. While the US and China have temporarily eased tariffs, uncertainty lingers over the prospects of a mutually
acceptable deal—its scope, timeline, and durability. Similarly, the outcome of Malaysia’s ongoing trade negotiations with the
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Trump administration remains unclear. Although the 90-day tariff pause may offer temporary relief, underlying uncertainty
continues to pose a risk to the resilience of retail sales and the broader economic outlook.

Moderate inflation has had a limited impact thus far. Recent policy adjustments, including higher diesel prices and increased
utility tariffs, continue to have a contained effect on overall price levels. Furthermore, the government’s decision to delay the
planned expansion of the Sales and Service Tax (SST), aimed at supporting manufacturers and exporters amid a more challenging
business environment because of higher US tariffs, is expected to help keep the price pressures manageable. The headline CPI
inflation even eased further to +1.4%yoy in Mar-25 (Feb-25: +1.5%yoy), marking the lowest reading since Feb-21. Similarly, core
CPI grew by +1.9%yoy, maintaining the same pace as in the previous month and signaling still mild underlying price pressures.
Despite the moderate inflation so far, we maintain our forecast for Malaysia’s inflation to rise to +2.5% in 2025 (2024: +1.8%),
driven mainly by expected policy changes, particularly the targeted RON95 fuel subsidy set for mid-2025. However, if tariff shocks
pose significant risks to Malaysia’s outlook, further subsidy rationalization and planned hikes in tax and utility rates may be
reconsidered and deferred to support domestic consumption and overall growth.

Moderation in credit growth for domestic consumption. In terms of credit growth, outstanding loans for personal uses rose at
a slightly slower pace of +3.4%yoy in Mar-25 (Feb-25: +3.7%yoy). Loans for purchases of transport vehicles also eased to
+7.3%yoy (Feb-25: +7.4%yoy) and residential property loans moderated to +6.6%yoy (Feb-25: +6.7%yoy). The moderation was
also recorded in credit card loans, which grew slower at +7.1%yoy (Feb-25: +7.8%yoy), in contrast to stronger credit card
transactions (+11.7%yoy). This suggests continued consumer spending momentum despite more cautious borrowing.

Table 1: Malaysia’s Distributive Trade Summary (RM b)

Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25
Distributive Trade 148.2 150.1 149.3 152.2 148.9 148.3 154.0
YoY% 3.8 5.5 4.7 5.7 4.6 5.2 5.7
MoM% -0.7 13 -0.5 1.9 -2.1 -0.3 3.7
Motor Vehicles 17.3 18.9 18.3 19.9 16.0 17.6 19.2
YoY% -1.0 2.7 1.4 6.9 -9.1 1.5 23
MoM% -8.3 9.1 -2.9 8.3 -19.4 10.1 9.2
Wholesale Trade 66.5 66.3 66.2 66.5 66.8 65.8 67.8
YoY% 3.6 4.8 4.7 5.7 4.9 5.8 5.7
MoM% 0.4 -0.2 -0.3 0.5 0.4 -1.5 3,0
Retail Trade 64.4 64.9 64.8 65.8 66.1 65.1 67.0
YoY% 5.5 7.1 5.8 54 8.2 5.8 6.6
MoM% 0.5 0.8 -0.1 1.5 0.5 -1.6 2.9

Source: Macrobond, DOSM, MIDFR
Note: MoM are non-seasonally adjusted figures

Table 2: Malaysia’s Credit Card Transaction (RM m)

Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25
?;nig:::w 79.6 81.1 80.1 88.4 86.6 74.0 82.7
YoY% 11.8 9.6 10.1 13.4 11.2 4.7 11.7
MoM% 1.1 1.8 -1.1 10.3 -2.0 -14.6 11.8
Total Purchases
Local Cardholders 15,350.2 15,865.9 15,567.2 17,580.8 17,610.4 14,447.0 16,535.5
YoY% 5.8 4.6 2.9 5.6 6.9 -3.9 7.4
MoM% -0.4 3.4 -1.9 12.9 0.2 -18.0 14.5
Foreign Cardholders 1,715.8 1,683.8 1,724.7 2,144.1 2,031.3 1,775.8 1,820.7
YoY% 15.9 10.1 11.1 15.2 8.3 0.9 13
MoM% -9.2 -1.9 2.4 24.3 -5.3 -12.6 2.5
Total Cash Advances
Local Cardholders 202.8 204.9 200.7 208.6 201.9 191.0 205.8
YoY% -3.1 -3.6 -2.7 -1.3 -5.2 -0.9 1.6
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MoM% -2.0 1.0 -2.1 3.9 -3.2 -5.4 7.7
Foreign Cardholders 47.2 47.4 46.4 48.5 51.8 48.2 52.7
YoY% 18.4 14.5 15.2 15.1 18.5 0.9 19.9
MoM% -13.9 0.4 -2.0 4.6 6.8 -7.0 9.2

Source: Macrobond, BNM, MIDFR

Higher credit card transactions. Credit card transactions in Malaysia rose by +11.7%yoy in Mar-25 (Feb-25: +4.7%yoy), returning
to double digit growth as seen from Nov-24 to Jan-25. Total purchases by local cardholders increased to RM16.5b, marking a
rebound to +7.4%yoy (Feb-25: -3.9%yoy). Meanwhile, spending by foreign cardholders continued to grow by +1.3%yoy to
RM1.8b (Feb-25: +0.9%yoy). For cash advances, local cardholders withdrew RM2b, rebounding by +1.6%yoy, reversing the
downward trend observed in the previous eight months. There was a sharp spike among foreign cardholders of +19.9%yoy to
RM52.7m, indicating higher reliance on credit during this period. Overall, Mar-25 saw a growth in spending, with higher credit
card transactions and purchases, suggesting that consumer activity remained resilient despite lingering economic and trade
uncertainties. Looking ahead, we expect Malaysia’s credit card transactions to continue growing, supported by resilient domestic
demand amid a stable labour market as well as increased spending by foreign tourists. However, we remain cautious that
persistent global trade uncertainties may dampen consumer sentiment and weigh on demand outlook in the near term.

Higher growth in the retail sales segment. Retail sales increased to +6.6%yoy in Mar-25 (Feb-25: +5.7%yoy), mainly driven by
double-digit growth in sales at stalls & markets by +10.0%yoy (Feb-25: 7.6%yoy). This was supported by increased demand during
the fasting month, driven by preparations for the Hari Raya Aidilfitri festive season. The growth in retail sales was also contributed
by retail trade not in stores, stalls or markets (+9.0%yoy) and retail sale of food, beverages & tobacco in specialised stores
(+8.1%yoy). Meanwhile, motor vehicle sales rose at a faster pace of +2.3%yoy (Feb-25: +1.5%yoy), with stronger growth across
all sub-components except for motorcycle maintenance, repair, parts, and accessories, which slowed to +1.3%yoy (Feb-25:
+8.2%yoy). On the other hand, wholesale sales grew at a slightly slower pace of +5.7%yoy (Feb-25: +5.8%yoy), due to a
moderation in several sub-components, including sales on a fee or contract basis (+5.7%yoy), machinery and equipment
(+6.4%yoy), and other specialised segments (+2.5%yoy). However, the overall growth was supported by stronger sales in
agricultural raw materials, live animals, and household goods. Looking ahead, we anticipate the next month’s data release to
show a slight slowdown as the effects of the festive season dissipate.

Table 3: Distributive Trade’s Detailed Components Performance

Share % Total DT MoM% YoY%
2019 3M2025 Feb-25 Mar-25 Feb-25 Mar-25
Motor Vehicles Sales (MVS) 11.4 11.7 10.1 9.2 1.5 23
MVS: Motor Vehicle 6.1 5.8 23.7 14.3 0.2 1.5
MVS: Motor Vehicle Maintenance & Repair 1.5 1.8 -1.8 3.9 0.6 2.2
MVS: Motor Vehicle Parts & Accessories 2.8 34 -2.1 34 2.7 4.1
MVS: Motorcycles Maintenance & Repair, Parts & Acc. 0.9 0.8 6.5 6.9 8.2 1.3
Wholesale Sales (WS) 48.1 4.4 -1.5 3.0 5.8 5.7
WS: Fee or Contract Basis 0.9 0.8 2.2 -1.6 7.3 5.7
WS: Agri Raw Materials & Live Animals 3.8 4.0 -1.2 5.2 7.5 9.0
WS: Food, Beverages & Tobacco 8.8 9.1 -4.0 5.4 6.7 7.7
WS: Household Goods 9.3 9.3 -1.5 5.8 5.1 7.6
WS: Machinery, Equipment & Supplies 4.1 3.5 -4.2 2.1 10.3 6.4
WS: Others Specialised 19.9 16.4 0.2 -0.1 4.1 2.5
WS: Non-Specialised 1.3 1.3 0.2 4.3 8.1 8.9
Retail Sales (RS) 40.5 43.9 -1.6 2.9 5.7 6.6
RS: Non-Specialised Stores 13.9 16.9 -2.0 3.4 5.7 6.5
RS: Food, Beverages & Tobacco 2.3 2.8 -1.3 33 6.4 8.1
RS: Automotive Fuel 3.4 4.0 -1.0 3.6 6.0 7.9
RS: Information & Communication Equip 4.1 3.4 -0.5 0.6 5.9 5.0
RS: Household Equipment 5.4 5.0 -2.2 3.0 4.5 5.8
RS: Cultural & Recreation Goods 2.2 19 0.2 -2.6 8.6 3.7
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RS: Others in Specialised Store 8.7 9.3 -1.6 3.6 5.4 7.3

RS: Stalls & Markets 0.1 0.1 -2.2 34 7.6 10.0
RS: Not in Stores, Stalls & Markets 0.3 0.5 -1.4 5.2 9.2 9.0

Source: DOSM, Macrobond, MIDFR
Table 4: Global Retail Sales (YoY%)
Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25

Malaysia 3.8 5.5 4.7 5.7 4.6 5.2 5.7
Indonesia 4.8 1.5 0.9 1.8 0.5 2 n.a.
Singapore 1.9 2.2 -0.7 -2.9 4.7 -3.5 1.1
Thailand 20.6 213 15.6 4.3 5.8 24.9 n.a.
Vietnam 7.6 7.1 8.8 9.3 9.5 9.4 10.8
Taiwan 3.4 -0.5 2.1 2.9 5.3 -3.8 0.4
China 3.2 4.8 2.9 3.7 4.0 5.9
Japan 0.7 1.6 2.8 3.5 4.4 13 3.1
Euro Area 33 23 1.8 2.2 1.9 1.9 1.5
us 2 3 4 4.4 3.9 31 4.9

Source: DOSM, Macrobond, MIDFR

Higher retail spending across countries. Retail sales in the US accelerated to +4.9%yoy in Mar-25 (Feb-25: +3.1%yoy) as demand
remained strong despite weakening sentiment ahead of looming tariffs and growing concerns about an economic slowdown, as
households accelerated purchases of motor vehicles and other goods to avoid anticipated price increases. Llikewise, in China,
retail sales surged by +5.9%yoy in (Jan-Feb-25: +4.0%yoy), the strongest growth since Dec-23, driven by pro-consumption policies,
which helped stimulate demand through measures such as promoting income growth and easing financial burdens. As part of a
broader effort to boost domestic demand, China also renewed its consumer goods trade-in program in 2025. Singapore’s retail
sales rebounded and grew by +1.1%yoy during the month (Feb-25: -3.5%yoy). Retail sales also increased for Vietnam (+10.8%yoy),
Japan (+3.1%), and Taiwan (+0.4%yoy). In contrast, retail sales in euro area moderated to +1.5%yoy (Feb-25: +1.9%yoy), reflecting
an ongoing consumption slump and we foresee spending growth is expected to stay weak through the year, as any boost from
lower interest rates will be offset by slowing real income growth and muted consumer sentiment amid ongoing trade policy
uncertainty. Overall, we anticipate that global spending may soften amid ongoing trade tensions and lingering uncertainty, despite
the temporary easing of tariffs by the US and China. These conditions could undermine consumer confidence and weigh on
spending behaviour.

Retail sales expected to maintain growth momentum in 2025. We maintain our forecast that retail sales will grow by +4.6% in
2025, moderating from the +5.5% expansion in 2024. This continued growth will be supported by a resilient labour market,
manageable inflation, accommodative monetary policy, and ongoing fiscal measures. Strong domestic demand is expected to
anchor overall growth and partially offset the external trade headwinds. Steady employment and wage gains particularly in
domestic-oriented sectors and income-related policy support will also support in sustaining household spending. On the tourism
front, we opine that stronger tourism activity could boost Malaysia’s growth prospects and drive higher tourist spending.
Nonetheless, we remain cautious of downside risks, especially as the global trade tensions may heighten uncertainties, erode
consumer sentiment and affect spending decisions.
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T Chart 2: Distributive Trade Volume Change by Component
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Chart 3: Distributive Trade Sales Growth by Component Chart 4: Distributive Trade Sales Growth vs. Credit Card
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24.0 40.0 24.0 40
30.0
18.0 18.0 30
20.0
12.0 12.0
10.0 20
6.0 6.0
0.0 10
0.0 10.0 0.0
-6.0 -20.0 -6.0 0
nommonomononemononnomNgdTgTITIITSTTTItTnLIW monMnMmMmnnnMmMmMNNNtESTIITSTTTTETLnLN L
Qg qaqgaaqagqaqaaaaQaaaaa aaqgqqagQaqqaaaQagQgQqaQaagaa
!:J)L¥>~CBDD§J.'“>UC.{]*—L>~S:EDDD.“’>UC_DL COS-LS>CcCST WO >0 CcOoOSSS>cSs o >0 cos-
SPS233°2802888223833°2808485¢82 523283°23024859338352808822
s Distributive Trade e DT: \Wholesale Trade I Distributive Trade e DT: \Wholesale Trade
e DT: Retail Trade e DT: Motor Vehicles e DT: Retail Trade

e Credit Card, Volume (RHS)

Source: Macrobond, MIDFR Source: Macrobond, MIDFR

Chart 5: Retail Trade vs. Credit Cards and Personal Loans

(YoY%) Chart 6: Retail Trade vs. Employment and CPI Inflation (YoY%)
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DISCLOSURES AND DISCLAIMER

This report has been prepared by MIDF AMANAH INVESTMENT BANK BERHAD 197501002077 (24878-X).

It is for distribution only under such circumstances as may be permitted by applicable law.

Readers should be fully aware that this report is for information purposes only. The opinions contained in
this report are based on information obtained or derived from sources that we believe are reliable. MIDF
AMANAH INVESTMENT BANK BERHAD makes no representation or warranty, expressed or implied, as to the
accuracy, completeness or reliability of the information contained therein and it should not be relied upon
as such.

This report is not, and should not be construed as, an offer to buy or sell any securities or other financial
instruments. The analysis contained herein is based on numerous assumptions. Different assumptions could
result in materially different results. All opinions and estimates are subject to change without notice. The
research analysts will initiate, update and cease coverage solely at the discretion of MIDF AMANAH
INVESTMENT BANK BERHAD.

The directors, employees and representatives of MIDF AMANAH INVESTMENT BANK BERHAD may have an
interest in any of the securities mentioned and may benefit from the information herein. Members of the
MIDF Group and their affiliates may provide services to any company and affiliates of such companies whose
securities are mentioned herein This document may not be reproduced, distributed or published in any form
or for any purpose.
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